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Course Overview

The Incentive Programs & Performance-Based Rewards Training Course provides a strategic and
practical framework for designing, implementing, managing, and evaluating incentive programs that
connect employee contributions with measurable organizational results. The course focuses on
creating reward mechanisms that motivate desired behaviors, recognize meaningful performance,
strengthen accountability, and support the achievement of business priorities.

Participants will explore the principles of performance-based rewards and the different approaches
used to structure individual, team, departmental, and organization-wide incentives. The program
addresses performance measures, eligibility criteria, target setting, incentive thresholds, payout
structures, performance differentiation, and governance, with emphasis on creating programs that
are understandable, measurable, financially sustainable, and aligned with organizational objectives.

A key focus is placed on designing incentives that balance motivation and business affordability.
Participants will examine how to select appropriate performance measures, avoid unintended
behaviors, manage excessive risk-taking, establish appropriate performance gates, and ensure that
reward outcomes reflect sustainable contributions rather than short-term results alone.

The course also covers incentive governance, communication, data analysis, program evaluation,
and continuous improvement. Through practical design exercises, performance scenarios, incentive
calculations, case studies, and reward strategy workshops, participants will develop the ability to
create effective incentive programs that support performance, fairness, employee engagement, and
long-term organizational value.

Objectives

* By the end of the course, participants will be able to:

* Explain the strategic principles and purposes of incentive and performance-based reward
programs.

» Align incentive strategies with organizational objectives and workforce priorities.
 Identify appropriate performance measures for different employee and organizational groups.
» Design individual, team, and organization-wide incentive structures.

» Establish eligibility criteria, performance thresholds, targets, and payout mechanisms.
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» Differentiate rewards according to measurable levels of performance and contribution.

« Balance motivational impact with financial affordability and reward sustainability.

» ldentify potential risks and unintended behaviors created by incentive structures.

» Apply governance principles to incentive program design and administration.

* Develop transparent and understandable incentive rules and communication approaches.

* Analyze performance and reward data to evaluate incentive effectiveness.

» Assess the relationship between incentive payouts, employee behavior, and business outcomes.
» Design appropriate controls for performance measurement and incentive calculations.

» Evaluate incentive program fairness, consistency, and internal equity.

* Develop improvement actions for underperforming or ineffective incentive programs.

« Establish a framework for continuous review and optimization of performance-based rewards.

Who Should Attend

This course is designed for HR directors and managers, compensation and benefits professionals,
total rewards specialists, performance management professionals, reward analysts, and HR
business partners involved in incentive and performance-based reward programs.

It is also suitable for finance professionals, payroll and HR operations teams, sales and commercial
managers, department heads, performance managers, talent management specialists, people
analytics professionals, and senior leaders responsible for performance, workforce costs, or reward
decisions.

The program is particularly relevant to government entities, banks and financial institutions, oil and
gas organizations, multinational corporations, sales-driven businesses, large private-sector
organizations, and institutions seeking to strengthen performance-based compensation, employee
motivation, accountability, and organizational productivity.

Learning Outcomes

* Upon completion of the course, participants will be able to:
» Assess the effectiveness and strategic alignment of existing incentive programs.

« Develop an incentive philosophy linked to organizational strategy and performance priorities.
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» Select appropriate performance measures for different workforce segments.

» Design clear incentive eligibility and participation rules.

» Establish performance thresholds, targets, accelerators, and payout levels.

* Develop incentive formulas that appropriately differentiate performance.

» Calculate incentive outcomes using practical performance scenarios.

« Evaluate the financial impact and affordability of incentive programs.

» ldentify behaviors and risks that may result from poorly designed incentives.

» Establish controls that promote accurate and consistent incentive calculations.

« Evaluate fairness and internal equity across incentive arrangements.

« Communicate incentive structures and performance requirements clearly to employees.
« Analyze incentive program data and identify performance trends.

» Evaluate whether incentives are producing the intended business and workforce outcomes.

* Recommend improvements to incentive structures based on evidence and organizational
priorities.

» Develop a sustainable governance and continuous improvement framework for performance-
based rewards.

Course Outline

DAY 01

Foundations of Incentive and Performance-Based Reward
Systems

 Principles and strategic purpose of incentive programs.

» Performance-based rewards and their role in workforce strategy.

* Relationship between performance, motivation, and rewards.

» Types of incentive programs and reward mechanisms.

* Individual, team, departmental, and organization-wide incentives.

* ldentifying the behaviors and outcomes that incentives should encourage.
 Aligning incentives with organizational strategy and values.

» Workforce segmentation and differentiated reward approaches.

* Incentive philosophy and design principles.
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DAY 01 — CONTINUED

« Common strengths and weaknesses of incentive programs.

PRACTICAL APPLICATION

Assess an existing incentive program and identify its alignment with organizational objectives
and desired employee behaviors.

DAY 02

Incentive Design, Performance Measures and Payout
Structures

» Principles of effective incentive design.

» Selecting meaningful performance measures.

» Financial and non-financial performance indicators.

 Individual versus team performance measures.

» Setting performance thresholds and targets.

+ Establishing minimum, target, and maximum performance levels.
» Designing payout curves and incentive formulas.

» Performance differentiation and reward leverage.

« Eligibility requirements and participation rules.

« Balancing simplicity, transparency, and motivational impact.

» Testing incentive structures through performance scenarios.

PRACTICAL APPLICATION

Design an incentive plan with eligibility criteria, performance measures, thresholds, targets,
payout levels, and calculation rules.

DAY 03

Incentive Calculations, Governance and Risk Management

« Incentive calculation methodologies.
e Performance results and payout determination.

* Managing exceptions and special circumstances.
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DAY 03 — CONTINUED

Incentive governance and decision rights.

Performance measurement controls.

Data quality and validation.

Preventing calculation errors and inconsistencies.

Internal equity and reward fairness.

Managing incentive-related risks and unintended behaviors.
Performance gates and risk controls.

Documentation, approvals, and auditability.

PRACTICAL APPLICATION

Calculate incentive payouts for multiple employee scenarios and identify governance,
measurement, and control issues.

DAY 04

Communication, Employee Engagement and Program
Effectiveness

Communicating incentive program structures.

Explaining performance measures and reward opportunities.
Employee understanding and perceived fairness.

Manager responsibilities in incentive communication.

Linking performance discussions with reward outcomes.
Managing employee expectations and disputes.

Incentives, engagement, and behavioral impact.

Identifying unintended consequences.

Measuring participation and employee response.

Evaluating incentive effectiveness.

Using feedback to improve program design.
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DAY 04 — CONTINUED

PRACTICAL APPLICATION

Develop a communication and engagement plan for launching or redesigning an incentive
program.

DAY 05

Incentive Analytics, Strategic Governance and Continuous
Improvement

* Incentive program analytics and performance insights.

« Analyzing payout patterns and performance distributions.

¢ Evaluating incentive costs and organizational value.

¢ Measuring return on reward investment.

« Identifying high-performing and underperforming incentive components.
* Reviewing incentive competitiveness and market relevance.

« Governance of incentive programs and accountability.

e Periodic review and program recalibration.

¢ Managing changes to performance measures and reward structures.
* Developing improvement initiatives.

¢ Building sustainable performance-based reward systems.

e Establishing continuous monitoring and optimization mechanisms.

FINAL WORKSHOP

Develop an integrated Incentive Programs & Performance-Based Rewards framework for a
selected organization, including incentive philosophy, workforce segmentation, performance
measures, eligibility, thresholds, targets, payout structures, governance controls, risk

quest-training.com

management, communication, analytics, evaluation, and a continuous improvement roadmap.
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Register or Request More Information

Course page: https://quest-training.com/courses/incentive-programs-performance-based-rewards-
training-course

Website: https://quest-training.com
Email: info@quest-training.com
Phone: +905016771440
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